INFLUENCERS AROUND THE
WORLD

YERNAR AND ELINA



Overview

Social media has changed the tourism industry mainly through the ability to
write, and search through, online reviews

o 89% of millennials plan activities based on what peers have posted
Many hotels have started digital media campaigns to promote social sharing
Travel agencies have started to shift focus from in-person to online
Traditional media, such as movies and television, used to have the largest
share in paid advertising



Eurotrip is one of the earlier attempts to promote
European Tourism.
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However, in 2017 digital media advertising surpassed traditional advertising



Two Worlds Collide

e Traditional media can move over to digital
o #teurotrip - 6.5 million posts



Objectives and Roadmap

Explain how influencers make an impact around the world, whether they are

from Europe or not
Psychological influence of social media on millennial behavior

How influencers bring tourism to areas in Greece and the broader effects on
the country



Many Influencers in Europe

The most popular YouTuber in the world is Felix Kjellberg (PewDiePie) from
Sweden

Other big names include:
o Beauty YouTuber Zoe Sugg (Zoella) from the UK

o Make-up and lifestyle vlogger Nikkie de Jager (Nikkietutorials) from the
Netherlands

Even though they are not travel and tourism, it is important to note them



Back to Travel and Tourism

However, many influencers in the tourism area actually seem to be micro

influencers
It seems that these types of influencers do better in this industry because

people trust them more
There are a more limited number of travel influencers with large amounts of

followers



Most Followed Travel Influencers Worldwide 2018

muradosmann (Murad Osmann) 4 314 886
chrisburkard (Chris Burkard) 3 280 058
doyoutravel (Jack Morris) 2 834 489
gypsea_lust (Lauren Bullen) 2 083 831
alexstrohl (Alex Strohl) 2 025 394
maxrivephotography (Max Rive) 1515083

yamashitaphoto (Michael Yamashita) 1500413

newyorkcity (New York City by Liz

) 1 455 239
Eswein)

thiswildidea(Theron Humphrey) 1294 922

wisslaren (Christoffer Collin) 1291 388
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Number of followers

© Statista 2019 m

Additional Information: Worldwide; InfluencerDB; Source: InfluencerDB
November 2018; based on InfluencerDB database,
wider industry metrics may vary




European Influencers

< alexstrohl

a 2,380 2M 623

Alex Strohl &

muradosmann

I tell stories with photography & film @strohlalex
France raised, Montana based. @strohlworks
New Film: Answering Your Gear Questions £3
youtu.be/m0806q_Bh-0

doyoutravel Whitefish, Mon

From the previous list of
influencers, 4 of the top 5 are
from Europe

2.7M

MURAD OSMANN #

JACK MORRIS #
Livin' on the road - currently in India ¢
Next »- Bali
= b jack@doyoutravel.com
5 | edit using my own presets ¢
@doyoutravelpresets
doyoutravelpresets.com/
helenowen, atticuspoetry, zack_chiganos + 7 more
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IGTV Bali Villa Amex How | edit )

& #followmeto project
@& Film Producer @hype.film

Europe makes up a small § infienceror e year

‘¥’ Top 3 Travel Influencer by Forbes

percentage of influencers i

~~ Osmann@hypepro.ru

Denmark had the most L NEED YOUR HELP 1

cwtr.org/followmeto

individuals creating websites ¢ nalium. peas miehelt protheichan 7 more
or blogs at 10% in 2016 ‘.ﬁ %\ 3

o UK had 7% OV Chartywet. ndas Gra  oseon
UK was second in influencer Emeil
marketing on Instagram with
9% in 2017

LAUREN BULLEN #

Udaipur
Shop My Presets - @doyoutravelpresets
| www.gypsealustpresets.com/
helenowen, jadelizroper, theobeau + 12 more
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Making Waves Abroad

chrisburkard

® Large majority of travel , 3471 3aM 769 theblondeabroad

and tourism influencers K & 2 e TN [ RNEEC SR
are from U.S. ChrisBurkard & 22 Message

. . . Have Camera, Will Travel. )
@) Le a d | n g | n | n fI u e n Ce r LDSsPhotographersSpeakereDirector #chrisburkard Eﬁ;caczfr/::t';t éff,?;:ﬁ;;g;‘;lﬁiwn b= / : 1,061 1.5M

@burkgnar 8 Lightroom Presets @tbapresets

k t = tap.bio/@chrisburkard @ All-Female Tours @tbaescapes ‘ .y Message
l I Ia r e I ng O n Pismo Beach, California Travel Tips! (J :
. . . linktr.ee/theblondeabroad
michael.c.alexander, animalplanet, atticuspoetry + 9 ohialixe Helen Owen %

instagram in 2017 | e @ g il
with 49% ) £ £
e Influencers from other "M’*_i _m
places can still have an = Yy
impact on European - o Y
tourism

e Greece= Kayla Itsines

Kiki | The Blonde Abroad helenowen




Europe has always been one of the top destinatinations for tourism around the
globe. Today, Europe is Instagrammable because of:

- Culture and diversity

- Cities are very close to each other

- Architecture

- Events



urce: https://www.travolution.com/articles/102216/survey-highlights-instagram-as-key-factor-in-destinati

According to a recent survey by Schofields, 40% of
millennials ages 18-33 pick their travel
destinations based on “Instagrammability”

The other results in order of popularity were:

Cost/Availability of alcohol — 24%

Personal development — 22.6%

Chances to experience the local cuisine — 9.4%
Opportunities for sightseeing — 3.9%

on-choice-among-millennials



Eiffel Tower is the Most Instagrammed European Attraction

Most instagrammed tourist attractions in Europe, by number of tags"

@ecac

#EiffelTower #Berlinwall #BigBen #NotreDame #Oktoberfest
Paris Berlin London Paris Munich

@ © © ¢

#Colosseum #Acropolis #LaSagradaFamilia #Alhambra  #BuckinghamPalace
Rome Athens Barcelona Granada London

@ @ @ * As of May 2017 )
@statistaCharts Source: TravelBird statlsta 5




Psychological Influence on Behavior

Seeing these locations a lot online makes us more aware of them

Makes us to want to go too, so that we can also post pictures in these
locations

We see travel and tourism influencers as the experts

Goes back to what we learned in class about psychology of influencer
persuasion -- Trust, Liking, Authenticity, Authority, Consistency

Review sites such as TripAdvisor or blogs also have influence over where
people decide to go



Other Ways to
Promote Tourism

® There are also a lot
of general pages that
promote tourism to
specific places or all
over the world

® Even companies can
influence tourism
o TripAdvisor
o Airbnb
o USC

< earthpix

' 5,501 14.9M

Message

@ EarthPix @

Click link below to access the lowest prices to over 500k
hotels ¥ Travel Smarter - The Smartest Way To Travel
bit.ly/EarthPixTravel

michael.c.alexander, lilireinhart, theobeau + 29 more

IGTV
2 videos

Email

airbnb

2,326 am

Airbnb &

Airbnb opens the door to interesting homes and
experiences, even if it's just for a night. Share your stories
with @Airbnb. Book from our feed:
abnb.co/instagram
San Francisco, California

emilyosment, dmmaltby, valentin + 8 more
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perfect_greece

P 2,256 169K 7,485
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i Message 2
PERFECT GREECE

SINCE AUGUST 2015 @
ADMIN @stavros.soultanias
@perfect_countries @perfect_italia wi
DM FOR COLLABORATIONS *
www.europeanbestdestinations.com/european-best-
destinations-2019/
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annenberg_abroad

294 637
USCAnnenberg
Message

Annenberg Int'l Programs

This is the official account for Annenberg International

Programs. We offer immersive + experiential programs to

cultivate a global mindset.

bit.ly/2T67ZuyU

3502 Watt Way, ASC 140, Los Angeles, California
uscannenbergworks, sshuuon and uscannenberg
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Impact in Greece

® Greece is still one of the least connected countries in Europe
o 54% of households had access to the internet in 2012, whereas 70% of
households had access as of 2016
® FEuropean average is 85%
e Even with more ability to connect, Greeks are less likely to use the internet
on a daily basis
® Greece had 4% of individuals creating websites and blogs in 2016

Source: https.//d1iydh3qrygeij.cloudfront.net/Media/Default/landing-pages/recent-releases/2017/TE_Google%20Greece %20ES%20report%202017.pdf



Online share of tourism revenue
% tourism revenue researched or booked online

80%

m 2012

e = 2016

60%
50%
40%
30%
20%
10%

7%
0%

EU Greece Cyprus Italy Malta Croatia  Spain

Source: Tourism Economics



Overtourism

Many popular tourist locations are becoming overcrowded and Instagram

could be to blame

o Santorini in Greece had to put a limit on the number of tourist ships that
could stop at the island

The country as a whole was estimated to bring in a record number of 32

million foreign tourists in 2018

This is an 83% increase since 2010, making it one of the fastest growing

travel destinations

In fact, no other European destination has seen a bigger increase in visitors

this decade



IELGENENS

Social media has changed the travel and tourism industry

Online content is more trusted than traditional media

There are many different ways to influence where people choose to go on
their next vacation

It does not matter what country someone is from to have influence abroad
We think of tourism as good, but there are now some negative effects
showing up



